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Job Description 
 
Job title Content Writer 

Department/School Digital Marketing and Communications 

Grade 5 

Location University of Bath 
 
 

 

Job purpose 
Your role will be to create compelling written content for the University of Bath’s 
digital channels to inform and influence different audiences in support of the 
corporate marketing and communications strategy.  
 
As a Content Writer you’ll follow brand guidelines and editorial standards to create a 
consistent look and feel across digital channels that is recognisably Bath.  You should 
also be able to use professional photo editing software. 
 
As part of a multidisciplinary team, you’ll work with experienced analysts, content 
strategists, designers, marketers, media managers and video producers, using an 
open and collaborative approach to delivery. 
 
You should have an understanding of structured content and reuse and how this 
technology can be used to create an omnichannel experience.  
 
You should also have a good working knowledge of technical, regulatory and legal 
requirements to create compliant content and be able to advise colleagues. 
 
 

 

Source and nature of management 
Supervision: Content Designer(s) 
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Main duties and responsibilities  
1. Create engaging written content for visitors to our digital channels, following 

best practice in line with user needs and business requirements. 
2. Create and iterate on written content using the University’s Content 

Management System (CMS) to create marketing campaigns, case studies, 
corporate information, course pages, event pages, forms, guides, locations 
pages, person profiles and tools. 

3. Follow brand guidelines, editorial standards and house style to maintain a 
consistent tone, voice and style across the University of Bath’s digital channels. 

4. Write using Markdown and HTML. 
5. Maintain landing pages daily, including the University’s homepage. 
6. Carry out content maintenance. 
7. Create content that complies with technical, regulatory and legal requirements. 
8. Edit images using professional-level photo editing software. 
9. Assist in user research, including observation, interviews, surveys, card sorts 

and usability tests to understand user intent. 
10. Use the findings and recommendations from the analysis of quantitative and 

qualitative data to make sure that content meets user needs. 
11. Collaborate with others to decide the best approach to deliver an outcome, 

including prioritising tasks and delivering to scope. 
12. Work on content projects within a multidisciplinary team.  
13. Participate in personal development opportunities. 

 
 

 
Special conditions 
You will from time to time be required to undertake other duties of a similar nature as 
reasonably required by your line manager.  
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Person specification 
 

Criteria: Qualifications Essential Desirable 
Educated to degree level or have equivalent 
professional experience 

X  

 
Criteria: Experience Essential Desirable 
Creating written content for digital products and 
services to meet the needs of audiences on 
different channels. 

X  

Using a Content Management System (CMS). X  
Writing informational, contextual and 
emotionally-led content. 

X  

Optimising written content for search engines 
(SEO). 

X  

Transcreation and transliteration and their 
principles. 

 X 

Following brand guidelines, editorial standards 
and house style, including the ability to adopt a 
different tone, style and voice. 

X  

Using markup languages. X  
Following an editorial calendar. X  
Following web standards as well as familiarity 
with advertising standards, data protection and 
equality legislation. 

 X 

Editing photos using software to crop, resize, 
rotate, retouch and heal images. 

X  

Content Strategy and User Experience and their 
principles. 

 X 

Using findings and recommendations from the 
analysis of quantitative and qualitative data 
about users to create user-focused outcomes. 

X  

Working with stakeholders and tailoring 
communication to their needs. 

X  

Collaborating with designers, developers and 
video producers. 

X  

Responding to constructive feedback to make 
improvements to working practices. 

X  

Visualising outcomes, prioritising work and 
working to agreed scope. 

X  
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Working in a project team, preferably using agile, 
kanban and lean methodologies. 

 X 

 
Criteria: Attributes Essential Desirable 
Organised and motivated. X  
Able to communicate clearly and concisely. X  
Open to new ideas and ways of thinking. X  
Highly accurate with excellent attention to detail. X  
Able to take responsibility for outcomes. X  
A positive influence on colleagues and 
stakeholders. 

X  

Adaptable and resilient. X  
Can work semi-autonomously. X  
Passionate about their profession. X  
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Effective Behaviours Framework 
The University has identified a set of effective behaviours which we value and have found to 
be consistent with high performance across the organisation. Part of the selection process 
for this post will be to assess whether candidates have demonstrably exhibited these 
behaviours previously. 
 
Managing self and personal skills: 
Willing and able to assess and apply own skills, abilities and experience. Being aware of 

own behaviour and how it impacts on others.  

Delivering excellent service: 
Providing the best quality service to all students and staff and to external customers e.g. 

clients, suppliers. Building genuine and open long-term relationships in order to drive up 

service standards.  

Finding innovative solutions: 
Taking a holistic view and working enthusiastically and with creativity to analyse problems 

and develop innovative and workable solutions. Identifying opportunities for innovation.  

Embracing change: 
Adjusting to unfamiliar situations, demands and changing roles. Seeing change as an 

opportunity and being receptive to new ideas.  

Using resources: 
Making effective use of available resources including people, information, networks and 

budgets. Being aware of the financial and commercial aspects of the University.  

Engaging with the big picture: 
Seeing the work that you do in the context of the bigger picture e.g. in the context of 

what the University/other departments are striving to achieve and taking a long-term 

view. Communicating vision clearly and enthusiastically to inspire and motivate others.  

Developing self and others: 
Showing commitment to own development and supporting and encouraging others to 

develop their knowledge, skills and behaviours to enable them to reach their full potential 

for the wider benefit of the University.  

Working with people: 
Working co-operatively with others in order to achieve objectives. Demonstrating a 

commitment to diversity and applying a wider range of interpersonal skills.  
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Achieving results: 
Planning and organising workloads to ensure that deadlines are met within resource 

constraints. Consistently meeting objectives and success criteria. 

 


